Fashion[retailersmissing[dutldn[§US96 Million[potentiallsalesT8urvey =

Training, Trends[IIhternational

Fashion[retailers@reldsing [dutldnHillionsaf [dollars(alyear [HecauseShles[staff@re[dnly [Ehgaging
with[2% [af [dustomerswholenter thelstore, [@lglobal [Survey [Hasfbund.

Yet(ifiltheydpproachedEburmhorelcustomers(im
every[d00[@ndWere[mhore@warelaf the@ll ]
importantBuyinglsignals, [shlesWould[ificrease
by[2%.[Additionally, [Encouraging [cistomers [
useWelcoming@ndWell [Servicedfitting cboms
would[skelan[additional Wpliftdf (5%.

Thoselarelthekey Findingsftom fhe[firstglobal
survey [dflconsumer[shoppingBehaviourinthe
fashion[imdustry[cbnducted By [EnvisionRetail, [@
specialist(storeldperations(company fhat

analysed[2000[clustomers[im (1120 [cktailers[ih [Paris, [bndon, Birmingham, [Blasgow, [Shanghai,
Tokyo, fhellS[@ndDubai.

"Retailers[@reery[goodIat(sklecting [products@nd mherchandising fhem [ih [@Way Ehatihspire
customers[tb[make@lpurchase, Which [3[Why [dver[RalfthelshoppersWholénter @lstore With[no
clear[idealdf What[d[Buy, [@ccountfbridverd0% [af(shles, " [explains[ThsonKemp, MD, [Envision
Retail.

"But[fithey Want b [thake[albigléap[im[shles, [@partftomGustexpanding the[Mumber[dfdutlets,
they[Deed[fb[getfheir[staff(sklling.

"Irrespectiveldflgeography@hdfypeldfldutlet, i3 [@pparentfhatthanaging fheldaily Easks Within[a
storelfhkelprecedentlaverimteractionWith[customers. However, [Hi3 Mot Guist[Simply [@mhatter [df
approaching(mhore[people; [Shles[staff [Deed b [Heftained b [recognisefhose [clistomersWholreally
doMantl3assistance, [atherwisefhey [rlin [fhe [risk[df [Killing [Alpotential [Shle."

Envision[has[identified five[distinctlclistomer[groupsIPleasureSeekers, [Broduct[Groupies,
Focussed[Hulfillers, [General Browsers@nd [MimelKillers [differentiated My fhelsheedih Which
shoppers[omhoveldround(alstore(andfheir imteraction ith fhe[product.

In[Burope, fheldrgestigroup@refhePleasureSeekers, [cistomers[shopping [fbr[dfteat; Ehey@re
thelmost(impulsiveland ftylan[l.5 [@smhany [productsfhanelsewhere i fhe World. [Th The[USA,
wherelshoppingi§[@lplanned(activity, hostcustomers(starttheir Etip [@s[@Product [Groupie [Tl
knowinglexactly What[{ypelaflemEheyWant, ButlohcefheyHave fbund[, They furnihtoGeneral
Browsers, [éisurelyisiting the [rest[dfthe [store, [Aroviding[rétailers With [@lreal [dpportunity [Eb[mhake



alshle.[MheMShsthelonly mharketWhereldlsignificant[percentageldficlistomersichangelgroup
duringltheir[shoppinglexperience.

In[Asia, [shopping i3 @lsbcial Méisurelactivity With [118% [thore[General [Browsersthanthelglobal
averageith[dustomers[ohorellikely b [Use(dlshopping [tip b mheet [Wp With ftiends. ThEhe [UAE,
52%[df(shles[cbme [ftom [the ProductGroupiesland MimerKillers[dre @lso fhe mhost[significant i Fhis
region. [Mhe[Bocused(Rulfillers, fhoseWho khow[elxactly Whatfhey Want, @re[fhelsmallestgroup,
representBetween 1% [@nd 2% [ih[every[région.

Focussed[Eulfillers(dre fhe[léastikely [fb[Be [cbnverted By [@n[@pproach My [@thember [df [Staff ([Tin
fact, fheldpposite, fhelslirvey [Showed [cbnversion[thtes Were [M4% [fbrEhis[group.

Onthelshles(floor 0% [of [dustomers@relcbnvertedimto[Buyers, Whereas it [fhe [fitting [cbom [ifi[i§
closerfb[70%.Bnvision Has[chlculated thatflstaff[provide[quality [Service @t Ehe [fitting [kbom[and
assistlcustomersWithfindinglalternativelsizes[ar[ilems, [shles[cbuld[ihcrease By 1%.

"Whilelin[everyreégion[studied, [shoppers(fitlimtodneldfldur[groups, fhe[dominant[groupis different,
solthoselretailersldoking fblexpand [dutsidefheir[domestictharket, Fbrimstance, Need b [He
especially [@wareldf this [fitheyWantEb[Succeed," [bncludesKemp.

Footnote: Mhe[§US96 MillionFigures(i$[chlculated Hased[dn A2 % [ihcrease [in [Shles ahd [@A2006
market(figure fbrtheldlobal @pparel rtail ihdustry [df (YUS853 Hillion [Bource: Matamonitor's
Apparel[Retail: [Global Thdustry [Guide).



